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THE IDEA AND STRATEGIC OBJECTIVE

The past year and a half has brought many changes across industries and people. 

What has remained untouched is the richness of our country and the spirit of travel and exploration. 

Endeavour to highlight the beauty of India and encourage Indians to travel within India, for India. 
ςEmbark on a journey called India.

Inspire travel and showcase India as a destination of diverse experiences on Independence Day.

Define the value proposition focusing on domestic travel, leveraging our extensive presence. 

Create an offering which encompasses experiences and is value based.

Strengthen our brand positioning as a leader in the tourism industry and promote India as the 
destination.

Capture share of voice by creating clutter breaking emotive content on Independence Day.

Drive revenue for all hotels.



VALUE PROPOSITION

Booking dates: 15th August ς7th September 2021
Stay dates: Till 31st October 2021

Stay offer at individual hotels

Multiple destination itineraries Booking dates: 15th August ς7th September 2021
Stay dates: Till 31st March 2022



CAMPAIGN FILM
A vibrant and soul stirring showcase of India as a destination with myriad experiences.

https://www.youtube.com/watch?v=SrU6uxJAtmg

https://www.youtube.com/watch?v=SrU6uxJAtmg


WEB PAGEWEB PAGE
A special landing page was created to highlight various travel destinations and to facilitate focused 

content to commerce journeys.



EMAILER & WHATSAPP
Dedicated outreach over the period of the campaign to relevant databases


