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Welcome to voco™ Hotels,
a brand built on sustainability



Introducing the brand
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We call our hotels voco™. 

It means ‘to invite’ and ‘call together’ 
originating from Latin – representing our 
thoughtful, unstuffy and charming nature.

Guests tell us that voco™ sounds fun without 
being vanilla, trendy without being alienating, 

and premium without being stuffy. 

This unique and playful attitude, combined 
with a consistent level of quality, and an eye 

for sustainability, sits at the heart of our 
brand.

Welcome to voco™.

©2021 IHG. All rights reserved



©2018 IHG. All rights reserved 4



A sustainable brand 
with a global footprint
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143 days between brand 
launch and first opening

23 open hotels globally, 
5k+ rooms 

41 hotels in the 
pipeline globally

64 hotels in total
(open + pipeline), 16k+ rooms 

GLOBAL

Currently present in 11
countries, 25 by 2025  

©2021 IHG. All rights reserved
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Our Journey to Tomorrow
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A brand created with an eye on tomorrow
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As the voco brand continues to grow, it’s important to everyone at IHG that it does so in the right way for our 
people, communities and planet. 

Brand Standards 
favouring sustainability

IHG Green Engage™
system 

Empowering our hotels to 
have a positive impact

In line with IHG’s 
Journey to Tomorrow
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Sustainability is a growing 
concern for our guests

consumers will spend an 
average of 31% per night 
more on accommodation that 
operates responsibly

82% 31% 

consumers said the Covid-19 
pandemic made them more 
socially and environmentally 
conscious about their impact 
on the world when travelling

60% 57% 
consumers said they care more 
about contributing to their local 
communities and the planet 
while travelling than they did 10 
years ago

IHG’s commitment to collective action is shared by consumers 
around the world. A global study commissioned by IHG of around 
9,000 adults revealed that consumers are more mindful than ever 
about travelling responsibly: 

consumers said it is important 
to choose a hotel brand that 
operates responsibly
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Playing our part in achieving the
United Nations Sustainable Development Goals

Our people
Champion a diverse  
culture where  
everyone can thrive

Our community
Improve the lives of  
30 million people in 
our communities  
around the world Carbon & Energy 

Reduce our energy  
use and carbon  
emissions in line with  
climate science

Water
Conserve water and  
help secure water  
access in those areas 
at greatest risk

Waste
Pioneer the  
transformation to
a minimal waste  
hospitality industry

Empowering our people to help shape the future of responsible travel

Journey to Tomorrow: IHG is driving change 
for people, communities and the planet
Our goal is to help shape the future of responsible travel  together with those who stay, work and partner with 
us. Each of the ambitions and commitments in our Journey to Tomorrow 10-year business plan is rooted in an 
understanding of what is most important to colleagues, guests, hotel owners and investors when it comes to 
operating thoughtfully and growing sustainably. 



2030 ambitions for our planet
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Reduce our energy use 
and carbon emissions 
in line with climate 
science

Implement a 2030 science-based target that 
delivers:
• 15% absolute reduction in our direct 

operations
• 46% per m2 reduction in franchise 

operations
• Target 100% new build hotels to operate

at very low/zero carbon emissions by 2030
• Maximise/optimise the role of renewable 

energy

Conserve water and 
help secure water 
access in areas at 
greatest risk

• Implement tools to reduce the  water 
footprint of our hotels

• Mitigate water risk through  
stakeholder collaboration to  deliver 
water stewardship at  basin level

• Collaborate to ensure adequate  
water, sanitation, and hygiene 
(WASH) conditions for our  operating 
communities

Pioneer the
transformation to a 
minimal waste  
hospitality industry

• Eliminate single use items, or move 
to reusable or recyclable alternatives 
across the guest stay

• Minimise food going to waste  
through a “prevent, donate,  divert” 
plan

• Collaborate to achieve circular 
solutions for major hotel  commodity 
items



Brand hallmarks built with 
sustainability in mind

©2021 IHG. All rights reserved 11



voco™ comes to life with distinct and sustainability-
driven hallmarks marked by playful mascots
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Finch

“Come on in”
Welcome

Pleasantly chatty and distinctive

Represent the warm welcome and simple check-in 
guests receive at arrival

Signify our hosted service style, delivering extra 
little touches during stay

Owl

“Me time”
Bedrooms and Bathrooms

Tranquil, serene, partial to time alone

Cosy sustainable bedding, hot energy-efficient 
showers, premium eco-friendly amenities, 

tempting room service

Encourage guests to relax, and enjoy moments to 
themselves

Flamingo

“voco™ Life”
Bar and Lounges

Bold, interesting, and up for a party

Flamingos love spending time in pairs, families or 
larger groups

Bring our characterful bars to life that guests can 
enjoy throughout the day, with solutions to favour 

recycled materials and limit plastic waste
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voco™ standards are built on sustainability
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Note: 1. Assumes medium weight king duvet and four pillows per room; 2. Estimates comparing 250ml bottles in bracket vs. 30ml complimentary miniatures based on typical consumption rates; 3. Estimates based on 80% occupancy

We look after the planet with the same care as we look after our guests. You can relax knowing that everything 
from your super comfy bed to the biodegradable straws is designed to reduce our impact on the environment.

Adopting large-format bathroom 
amenities reduces plastic waste by up 
to ~80%2

Filtered water in guest rooms means 
300+ single-use plastic bottles are 
foregone each year, per room3

Using biodegradable take-away coffee 
cups, instead of traditional alternatives, 
reduces our impact on the 
environment.

The filling of our indulgent bedding is 
made from 100% recycled materials, 
equivalent to ~150 plastic bottles per 
room1

Aerated shower heads, reducing water 
usage and ensures lower energy 
consumption for water heating.

“Green ingredients” in bathroom 
amenities, obtained from sustainable or 
renewable plant-based origins, where 
its sourcing does not negatively impact 
the ecosystems.

Provides our hotels with more than 
200 Green Solutions, helping them 
manage and report their use of 
energy, carbon, water and waste, 
and minimise their environmental 
impact.

Reducing energy consumption and 
our eco-friendly approach

Significantly reducing 
plastic waste

IHG Green Engage™
system 

In line with the 

Carbon emission reduction target 
across the managed and franchised 
estate



…and some voco™ properties are leading the way
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ONSITE VEGETABLE GARDEN 
In the very near future, we hope to 
be producing approximately 80% of 
our own vegetables.

SAVING THE BEES
Our rooftop is home to 300,000 bees and we have 
a resident beekeeper who looks after them. 

voco™ Kirkton Park

voco™ Gold Coast

Through sustainable initiatives…

PARTNERING WITH AN OWL SANCTUARY
We rescue 100 owls a year making this an 
incredible cause to support.

voco™ Oxford Thames

voco™ Solihull

PROTECTING THE GREEN CANOPY
In partnership with Solihull Council to 
support its ‘Urban Forestry’ strategy. 

Through their communities…

voco™ Kirkton Park
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Reliably Different
THANK YOU

Private and Confidential © IHG 2021. All Rights Reserved.
This document and all information contained in it were prepared by IHG® Hotels Limited ("IHG”) for information and discussion purposes only.  Any proposed terms related to the operation of the hotel under an IHG brand 
and any communications with IHG are not intended to constitute a contract or offer to manage and remain subject to contract and delegated committee and/or board approvals. The financial projections and conclusions 
contained herein are based in whole or in part on estimates and/or assumptions that are inherently uncertain due to market conditions and variables outside the control of IHG. No warranty or guaranty, either express or 
implied, is made as to the accuracy, completeness, reliability or reasonableness of any of the information contained herein, or as to any conclusions which may be made based thereon. This information, including the terms 
and projections, was prepared for the purposes of discussions regarding an IHG brand as the brand for your hotel and does not constitute an earnings claim. No reference to the information provided may be published in 
any document or communicated to third parties without IHG’s prior written consent. Neither IHG nor any company, director, officer or employee within the IHG group shall have any liability for any loss or damage connected 
in any way with the use of or reliance on the information provided. For recipients in the United States of America and/or other jurisdictions where earnings or financial performance claims are regulated: Any discussions 
concerning these terms, financial projections and conclusions will only be for the purpose of discussions regarding management of the property by IHG and should not and cannot be relied upon for the purpose of deciding 
whether to enter into a management agreement for one of the IHG brands. This document may not be shared or reproduced in any way. Photography included in this deck is intended to be representative of the hotel brand 
and might not be the actual images to be used by the brand.

IHG Development
Email emeaa.development@ihg.com
Visit www.development.ihg.com 
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