


Executive summary

o If we don’t act now, there will be more plastic than fish in the oceans in 2050.
At Accor we use 200M+ single-use plastic products per year in our rooms, meetings, 
restaurants and leisure areas.

Accor took one bold commitment in 2019/20:
eliminate ALL guest-related single-use plastic items in its hotels by end 2022

across 110 countries

o Accor offered sustainable alternatives to single-use plastics to maintain the same 
level of guest experience. 
Each solution measures operational impact, costs and environmental performance

o Accor is the first major international hospitality group to 
join the Global Tourism Plastics Initiative led by the United Nations Environment
Programme and the World Tourism Organization.

!! We are still dedicated to stick to our ambitious plan, even if the pandemic 
seems to have brought plastic back in the game. Our main achievements are 
however in progress.
By end 2021, we will eliminate individual plastic toiletry bottles and plastic cups.



Plastics pollution is still increasing

Plastic is a growing concern of
scientists, and also public

opinion

All over the world, anti-
pollution legislation increase 

around plastics

Strong request from investors 
and partners

“If we don't break down 
the absurd linear 

economy of single-use 
plastic, the waste 

dumped into the ocean 
could triple to reach 

600 million tonnes by 
2040. Companies must 

urgently change. ”

Ellen MacArthur 
Foundation

OUR INDUSTRY IS CONCERNED

1.8 billion of plastic is in the sea, 
even at 11km of depth

Each year, we consume 4.7 billion disposable 
cups, of which only 1% are recycled.

1 million bottles are used every minute 
and only 7% are recycled  —

a bottle takes 450 years to biodegrade



With its pledge, 
Accor goes beyond competition 

If we don’t act now, there will be 
more plastic than fish in the oceans 
in 2050.
At Accor, we had more than 
200M+ single-use plastic products 
per year in our rooms, meetings, 
restaurants and leisure areas.

As part of our commitment to 
reduce the Group’s environmental 
impact, Accor goes further than the 
competition and local legislations 
and announced a new commitment 
to eliminate all guest-related 
single-use plastic items in all hotels 
by end 2022.



No more single-use plastic 
in the guest experience by 2022

RESTAURANTS ET BARS 

Eliminate all 
remaining  single-use 
plastic items  in guest 
rooms, meeting  areas, 
restaurants and  
leisure activity areas 
(comb, dental kit, 
individual 
packaging…)

Elimination of all 
plastic straws, 
stirrers and 
cotton buds.

Eliminate all 
individual plastic 
toiletry bottles
( shampoos, 
shower gel…) and 
plastic cups.

Our commitment targets hotels in 110 countries,
all segments from the economy to luxury, as well as worldwide headquarters.

Accor is eliminating
all guest-related
single-use plastic 
items in all hotels

by 2022 
as per the following

timeframe:

* Hotels can finish their stocks before the switch even if they pass the commitment deadline.



New practices to inspire 

We also feel that our responsibility is to raise awareness among our 
guests so they can embrace our cause.
What used to be “normal” is now removed.

What our guests experience in hotels 
are inspirations for their daily lives 

when they are back home.

At Accor, we consider the challenge is not only to find alternatives to 
plastic. We must completely change our mindset, get away from the 
logic of single-use products and waste and adopt the «3R» logic 
(Reduce, Re-use, Recycle).

R “reduce”

Not proposing products with plastic by 
default is the priority (straws, sugar, dry 
amenities, gifts...). And avoiding individual 
packaging (especially at the buffet)

R “reuse”

Favoring reusable 
containers is key, and 
accepting to reuse the 
containers brought by 
customers (flask ...)

R “recycle”

Sort plastic waste
and encourage 
guests to do so;
focus on recycled 
plastic for remaining 
plastic products

Cliquez pour ajouter du texte



A partnerships to draw a line 
in the fight against plastic

To go even further on fighting plastic, 
Accor has committed to join the 

Global Tourism Plastics Initiative

led by the United Nations Environment Programme (UNEP) 
and the World Tourism Organization, 

in collaboration with the Ellen MacArthur Foundation.

This initiative draws a line in the sand in the fight against plastic waste and 
pollution. Governments and businesses commit to a set of ambitious targets.

We will work to eliminate the plastic items we don’t need; innovate so all 
plastics we do need are designed to be safely reused, recycled, or composted; 
and circulate everything we use to keep it in the economy and out of 
the environment.

COMMITMENTS BY 2025 ON: 

Single plastics elimination, 

Reusable alternatives 

Reusable, recyclable or 
compostable packaging

Recycled contents 

Recycling and composting

Reporting
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A solid implementation
throughout the company

Communication is key to enroll everybody in this commitment and 
highlight the alternatives.

• We have set an internal governance to ensure the deployment of 
alternatives in hotels, in accordance with Accor’s commitments, 
and to guarantee a good coordination between the different 
departments involved (CSR, Operations, Procurement, 
Marketing, Communication...).

• We created an operational guide to help hotels make the 
transition. In this guide, hotels find information on main 
single-use plastics in hotels and ecologic alternatives.

• We have developed a special tools of communication that brands 
and hotels can adapt and translate to display in the backoffices for 
the employees.

Monitoring: our hotels have at their disposal a web 
platform “Gaia” offering them a great support to implement the 
roadmap of the Group’s CSR program, including the follow up 
on removing single-use plastic.



Engaging our employees
We have developed a special headquarter communication toolkit to explain our initiatives



Engaging our guests
We have adjusted our in hotel communication to push this initiative forward

Motion design film for hotels' screens



Engaging online
We have also developed a social medias toolkit so that brands could engage through their accounts with a playful communication.



Major milestones

Despite the pandemic, our main achievements are in progress 
(*among hotels who have answered our reporting)

By end 2021, we will eliminate individual plastic toiletry bottles and plastic 
cups (hotels can finish their stocks before the switch even if they pass the 
commitment deadline.) .

In a "less is more" approach, our priority is to reduce environmental impact by 
reducing quantity of items offered by default and not always used by guests.
For example on dry amenities, in a lot of brands hotels we propose 50% of them 
upon request at the reception and not anymore systematically displayed in 
room. This allows us to propose more qualitative and sustainable products.

Wet amenities: between 2019 and 2020, we have eliminated 
341 992 kg of plastic weight divided as follows :
o 251 025 kg saved due to the reduction of hotel activities 
(Covid crisis)
o 90 967 kg thanks to a products’ sourcing more responsible 
(nominated of alternatives solutions without plastic or big
contents)

Dry amenities: between 2019 and 2020, thanks to a "less is 
more" approach, we have eliminated 88 260 kg of plastic 
weight divided as follows :
o 72 041 kg saved due to the reduction of hotel activities
(Covid crisis)
o 16 219 kg thanks to a products’ sourcing more responsible 
(nominated of alternatives solutions without plastic)

94% OF OUR HOTELS WORLDWIDE 
BANNED PLASTIC STRAWS, 
STIRRERS AND COTTON BUDS

ELIMINATED DISPOSABLE 
PLASTIC CUPS

OFFER AN ALTERNATIVE 
TO PLASTIC WATER BOTTLES.

94%

72%



At the Sofitel Bogota which has already removed most single-use plastics, 
the hotel's involvement came from the team’s personal conviction: 
“Sustainability is very important to me and I know its importance for our
future and the next generations to follow, including my little girl. This said, 
I decided to challenge my team to become more sustainable and to go 
plastic free. Of course, supported fully by my team and my region.
This is a team effort!”
David KIANNI - General Manager – Sofitel Bogota - Colombia

At Novotel Paris les Halles, the aim is to offer a 
sustainable experience: “In our hotel, offering our guests a 
sustainable experience is key. Convinced of this priority, 
the hotel's owner as well as our team took the removal of 
all single-use plastic as a priority. We first made an 
inventory of all plastic products we had in our rooms, 
meetings, and at our breakfast buffet and found relevant 
ecological alternatives. We received positive feedbacks 
from guests and now want reinforce our communication 
to them.”
Asmahane BENAMARA – In charge of sustainability 
projects– Novotel Paris Les Halles - France

Hotels' Best Practices



Hotels' Best Practices

In Singapore, 15 Accor’s hotels 
have signed the PACT (Plastic ACTIon) WWF initiative.

Businesses that are part of PACT commit to clear, 
timebound measures on their past, present and future plastic use, 

aiming for “No Plastics in Nature” by 2030.

Some hotels in Bali & Lombok 
replaced all plastic bottles by glass bottles,

from luxury (Sofitel) to midscale (Mercure, Pullman, Novotel, Ibis)

In Italy, the Pullman Timi Ama Sardegna has removed 
all single-use plastic related to guest

(plastic water bottles replaced by returnable glass bottles, no more 
plastic at coffee breaks and buffets, finger food served in porcelain 

spoons, no more plastic wrapping in the welcome tray...)

LOCAL COMMUNICATIONS: “BRING MY OWN”:

Accor Greater China partnered with Wild Aid NGO to launch the 
#ICareAboutMyPlanet Bring My Own Travel 
Accessories communications campaign with the objective to 
encourage a new travel lifestyle with positive change in 
behavior. Tiny shifts in daily and travel habits can lead to positive 
changes.

Bringing my own travel accessories sets 
the latest trend among 

socially responsible lifestyle travelers



Partnerships for less plastic

In Europe, some of our brands have decided to champion 
plastic less lifestyles like our brand GREET that has 

been created in 2020 and launched with no single use 
plastic from the very beginning.

Our global procurement team has 
established partnerships with quality filtered water brands 
(Brita, Water Logic, Ecopure water…) so our hotel brands can 

offer quality alternatives.



Future developments

More & more alternatives are nominated from procurement 
offices and validated by CSR team:

For plastics cups, individual amenities, water bottles, & in 
progress on accessories, and other items. Materials are 
carefully selected based on environmental analysis. At the beginning of the Covid19 crisis, single use plastics 

consumption has increased in some hotels as some teams 
thought that is was better for hygiene reason to pack items, 
food or to new single use plastic items. Based 
on World Health Organization and United Nations guides 
with clear recommendations, we have quickly 
integrated in our safe process points in order to limit the 
increase of plastic and indicate the correct actions to 
implement without plastics. Our commitment to reduce 
singe use plastics has not been reviewed.

We want to maintain our standards high.



Why do we deserve to win?

First major hotel group to have set such ambitious targets, 
inspiring the whole industry – applicable to all its hotels worldwide

Ambition highly supported 
by our CEO Sébastien Bazin

Highly active in the collective action 
led by the UN / Ellen MacArthur Foundation.

Accor is determined to embark and train its employees in this initiative 
and change of mindset.

Accor believes that changing the hotel experience 
for guests is a true inspiration for their daily lives and change of habits.


