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The designer of a unique experience: giving atmosphere and allowing guests to set the 
mood for their stay. 

At the heart of the historic district of Montmartre stands a unique location: 

 the Déclic Hotel****. 

This designer hotel in Paris has a unique and original concept. 

 It is the first hotel where the guests themselves create their own atmosphere and 
setting in their room through various environments dedicated to photography 
techniques.  

The Déclic becomes the pioneer of a new generation of hotels with interactive themes. 
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Paris is full of boutique hotels that offer an experience, an emotion.  

The current climate means that hotels are asked to create emotions through a theme they have chosen, tell a story 

through magic, the 5 senses, music or cinema and this should be complemented with a level of design and comfort in 

tune with its ranking. 

This trend has been ongoing since 2007 with the opening of the Murano or the Five hotel and various hotel groups are 

keen to commission designers and architects to write narratives before even before having drawn up the plans of their 

building. 

The Déclic has 27 rooms, including 9 suites.  Since its opening on 13 February 2016, it has become the pioneer of a new 

generation of hotels with interactive themes. 

Its theme is photography. It is rolled out through the different types of rooms. 

The “standard” Reflex room will appeal to photography purists, as its headboard represents a vintage reflex camera and 

its carpet is decorated with pixels evoking the focusing of a camera. 

 



The “Noire et blanc” room is the superior category. It 

showcases the beauty of the art of black and white 

photography. The headboards are magnificent backlit giant 

frames that enhance anonymous photographers capturing the 

moment. 

The “Chasseurs d’Etoiles” room is the luxury category. It pays 

tribute to the children of Galileo, passionate lovers of the stars, 

who are still searching for their ultimate goal: the discovery of 

a new star. This room is a genuine capsule for the Milky Way. 

Stars are everywhere: on the wall, on the walls painted by an 

artist. Using fibre optic technology, stars glimmer all over, even 

on the floor. The carpet is adorned with bright inlays 

representing imaginary constellations, the curtains and bed 

covers conjure up the ocean depths. A sublime lit panel 

represents the sky and the moon decorates the headboard. 



 
 
 
 
 
 
 
 
 
 
 
 
 
The Déclic: Theme and concept 
To adapt to the evolution of “experience” hotels, the remit was to imagine a concept that would stand out from the 
crowd.  
Today, the relationship with image is strongly present in all media and especially on all social networks. Generation 
X feeds off and communicates with selfies and photos taken on the run using telephones that have become go-
anywhere cameras. Each moment, each humour is digitised and shared and this trend has spread well beyond one 
generation. Photography is therefore open to all. It is no longer the preserve of a technical camera. It is available to 
all: everyone can be a photographer. 
Image has become a means of communication. 
 
 
 
 
 
 
 
Through the theme of photography, several narratives have been told, as tributes to photographers, but the fear of 
being criticised for selecting one rather than another has led the hotel to feature various photographic techniques. 
This tribute covers 9 different photographic techniques, each symbolised in the Déclic’s 9 suites. 
Each offers the means to take a self-portrait, produce an image, a moment, an original souvenir.  
 
 
 
 
 
 
 
 
 
 



. 

And as a photographic technique is highlighted in each suite, the decoration and materials chosen make this 

world a unique place where each element has its own place and role. 

Each suite has its own automation system that can be controlled on the wall but also from a tablet. 

They are journeys through time and revived techniques but they also create a form of nostalgia, like the 

photographic slide 



Giving atmosphere and life to one’s own room... 

Once the stage is set, guests enter a world chosen for its 

technique or its colour or one which we have recommended. 

Guests can control lighting effects themselves using the tablet 

handed over to them on arrival. 

They can also send photo files when they book which can be 

screened in the room during their stay. 

They will then be able to take a selfie with the tablet according 

to the chosen photographic technique, e.g. Studio Photo and 

screen it on the floor or Autoportrait with a video projector. 



The original building of the Déclic was a clinic. It took two and half years of work to make it what it is today.  

It was necessary to redistribute all the spaces and drill more than 20 metres down, as Montmartre is located on sandy 

ground. 

The cost of the work: €3.3 million. 

The Déclic Hôtel: a hotel by Maranatha! 

The Maranatha Group is the first stakeholder to bring together all the businesses of the hotel value chain ranging from 

financial investment to management and including renovation. The Maranatha Group raises funds to invest in hotels 

which it renovates and operates with the aim of creating value through an upgrading process. 

The Group’s teams combine two expertise - finance and hotel management - through three businesses that support 

the concept of the Synergy Hotel industry. 

Financial: Raising funds from investors through tailored financial investment solutions: 

· Finotel, for the general public 

· Club Deal, for experienced investors 

Purchasing: Identifying and buying high potential hotel properties, analysing and recommending their future 

positioning and renovating them if necessary. 

Renovating hotels bought to create new value, giving or restoring their lustre. 

Operate: Operating and optimising hotel properties. 

Maximising operating margins. 



How to give material form to a story imagined by an atmosphere designer. 
 
The Hotel Déclic project was assigned to atmosphere designer Sandrine Alouf, who had 
already worked for the Maranatha Group on the One by the Five and the Hôtel 
Montmartre Mon Amour. A lover of photos of clouds and sky, Sandrine Alouf here 
immersed us into a dreamlike scenery to give free rein to the imagination. Sandrine Alouf 
has created all the furniture, fabrics and prints, a range of unique pieces producing an 
incredible range of effects. 
  
The idea for the storytelling behind the Déclic and its suites had been in Sandrine’s mind 
for quite some time. 
She had to meet the right designers who were able to give material form to her 
imagination. 
  
Software was created to harmonise the lighting, large screen TVs, tablets and all the 
photographic equipment in the suites. 
  
The concept of the Déclic’s suites is a genuine interactive design between the 
environment guests rent and the way they want to decorate it. 
   
All the work was supervised by an architecture firm 
 

 

 

 



Software was created to harmonise the lighting, large screen TVs, tablets and all the photographic equipment in the suites. 
  
The concept of the Déclic’s suites is a genuine interactive design between the environment 
 guests rent and the way they want to decorate it. 
  
List of materials:  
 
9 Tablets  Samsung : « Galaxy tab 4 10.1" » (référence : SM-T530).  
Les vidéos projecteurs : Suite 303 : CASIO XJA 247 – Suite 402 : ACER C205 
Cameras pola instagram : POLAROID Socialatic 
Cameras into suites 402 et 202 : SONY DSC-QX10 
Screen : THOMSON LED TV28’’ 
Total Amount : 16 469,30 euros HT  
 
 

Partners for design 

JAB    MURASPEC    RADICI   VESCOM  LEGRAND  VANITA CASA DELIUS OMEXCO KARTELL ARTE OSBORNE &LITTLE  
DABEDAN  PORCELANOSA METAPHORES LINEABETTA ONDYNA  
 

 



The Déclic opened at a “critical” moment for Paris, after the terror attacks that brought things to a slowdown. 
It was therefore necessary to rely on “private sales” to obtain strong visibility. 
OTAs also contributed to the launch of the hotel. 
We were also supported by all the group’s marketing operations. 
 
13 February to 31 August 2016. 
TO cumulé :  62,72% 

PM : 99 euros TTC  
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 Starting from zero, the Déclic has a lot to prove. 

Maranatha has set itself an extraordinary challenge. 

The location of the hotel positions it away from the madding tourist crowds of Montmartre and Pigalle. 

This led to speculation that it was complicated to attract people to the Déclic 

Like every experience hotel, we banked on an exclusively leisure and even Parisian customer base. 

To date, the Déclic attracts all kinds of guests. It appeals to the inquisitive, lovers of experience hotels, beginners and 

professionals in the world of photography. 

It is positioned as a chic, designer hotel, while remaining extremely hospitable. 

To make an impression, no limit has been fixed on our operating costs in order to satisfy our customers completely. 

Ratios and management control points have been set aside for the first half year of operation. 



Thanks to the diversity of its worlds, the Déclic is starting to attract loyal customers who return to 

try out another room or suite. 

The Déclic team is at the entire disposal of its guests. It even offers to take them into different 

worlds for any stay of two nights or more. 

The Déclic needs to get itself known and stand out from its competitors, both through its concept 

but also and above all by its stakeholders who make this hotel a unique place. 



 

 

 

 

 

 

 

 

 

 

 

 

 

Two tools are used to assess our guests’ satisfaction;  

Tripadvisor and Qualitelis. 





  

The Déclic’s film roll is presented in an album that I would call 

“Unique Experience”. 

The opening of this hotel is a real professional challenge to 

which I am totally committed. I never imagined that managing 

a unique concept could be so motivating and such an opener to 

new professional outlooks. 

But this adventure could not have happened without the help 

of this unique team that supports me and makes the Déclic a 

truly extraordinary hotel.   

Karine TOURNOIS Manager 


