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BEST WESTERN® HOTELS & RESORTS INTRODUCES  

Sadie HotelSM and Aiden HotelSM 
Chic new boutique brands welcome upscale travelers with edgy style and local flair 

 

Phoenix (September 25, 2018) – Best Western® Hotels & Resorts today marked an industry 

first, introducing a pair of boutique brands – Sadie HotelSM and Aiden HotelSM.  Sadie Hotel will 

compete in the upscale segments, and Aiden Hotel will compete in the upper midscale 

segment.  These conversion brands offer developers an opportunity to reposition existing 

properties to improve their performance and enhance their asset value. These brands will offer 

hoteliers a design program with unprecedented flexibility.  Sadie Hotel and Aiden Hotel’s edgy 

personalities will be reflected across each hotel, starting from the moment travelers enter the 

colorful, imaginative lobbies. The same charming style will be interwoven throughout other 

common areas and in unique guestrooms, services and amenities. The appealing brands will 

allow hoteliers to tap into the local flair of their market, broaden their customer base, and 

achieve higher RevPAR. 

 

“Sadie Hotel and Aiden Hotel are chic, sophisticated and unique hotel brands that will reflect 

the style and pulse of the community they are in – bringing a sense of adventure and fun to 

guests at each hotel,” said David Kong, President & Chief Executive Officer at Best Western 

Hotels & Resorts. “We’re thrilled to be the first in the industry to launch a pair of boutique 

brands – Sadie Hotel for the upscale segments and Aiden Hotel for the upper midscale 

segment. Both Sadie Hotel and Aiden Hotel present the opportunity for independent hoteliers 

or developers with branded hotels to reposition their property in a unique way, taking 

advantage of our cost-effective, turnkey and customized design and renovation program. A 

dedicated onboarding team will ensure these repositioned hotels are quickly integrated with 

Best Western’s powerful revenue engines intended to drive a fast ramp up in business.  A 

marketing and PR playbook for each hotel will drive social media visibility and buzz.” 

 



 

 

 

Innovative Design Elements 

Filling a void in the upscale hotel scene, Sadie Hotel and Aiden Hotel give developers the chance 

to be creative and incorporate local flair into their designs, retrofitting or rebranding an existing 

hotel with a modern, spirited aesthetic. The brands creatively use space and technology, while 

eliminating some typical hotel requirements. At the center of each Sadie Hotel and Aiden Hotel 

is a multi-functional public area with either a café or bar; modern signature seating; and mobile 

check-in for convenient guest check-in. Properties will also have branded Sadie Hotel and Aiden 

Hotel items on display and available for purchase so that guests can take a piece of Sadie Hotel 

or Aiden Hotel home with them. 

 

Integration with a Powerhouse Brand 

Every hotel will be provided unparalleled systems and support, and will be on boarded in a rapid 

ramp-up with near immediate access to Best Western’s award-winning website, global 

partnerships and sales team, and state-of-the-art revenue management system. Hotels will also 

have access to a revenue manager to maximize revenue and reduce operating costs. And similar 

to other Best Western branded hotels, Sadie Hotel and Aiden Hotel owners will experience the 

strongest brand support in the industry with attractive fees. 

  

With the launch of Sadie Hotel and Aiden Hotel, today’s Best Western portfolio includes 13 

distinctive brands, continuing the evolution begun by the company’s successful $2 billion brand 

refresh. Sadie Hotel and Aiden Hotel will benefit from Best Western’s reputation for providing 

superior guest service and will have access to the award-winning Best Western Rewards® 

program, which contributes about 50% of gross room revenue to hotels.  

 

Brand Playbooks to Streamline PR & Social Media Efforts, Creating Local Market Buzz  

Each Sadie Hotel and Aiden Hotel will become one of the most talked about hotels within its 

community and hoteliers will benefit from Best Western’s robust global influencer programming 

and PR efforts, as the Sadie Hotel and Aiden Hotel story is told on both paid and earned channels.  

Customizable marketing playbooks provided by Best Western will make achieving PR and social 

media wins easy, including Sadie Hotel and Aiden Hotel PR and social media campaigns that are 

unique, full of surprises, and will tap into the flair of the local market. Best Western has the 

second highest social engagement rankings in the industry and brand-endorsed Sadie Hotel and 

Aiden Hotel campaigns will amplify the brand’s media investments and strong storytelling on a 

local level.   

 

For a sneak peek at Sadie Hotel and Aiden Hotel, click here.  

 
About Best Western® Hotels & Resorts: 

Best Western Hotels & Resorts headquartered in Phoenix, Arizona, is a privately held hotel brand with a 

global network of 4,200* hotels in more than 100* countries and territories worldwide. Best Western 

offers 13 hotel brands to suit the needs of developers and guests in every market: Best Western®, Best 

Western Plus®, Best Western Premier®, Vīb®, GLō®, Executive Residency by Best Western®, Sadie 



 

 

HotelSM, Aiden HotelSM, BW Premier Collection® by Best Western, and BW Signature Collection® by Best 

Western, as well as its recently launched franchise offerings: SureStay® Hotel by Best Western, SureStay 

Plus® Hotel by Best Western and SureStay Collection® by Best Western. Now celebrating more than 70 

years of hospitality, Best Western provides its hoteliers with global operational, sales and marketing 

support, and award-winning online and mobile booking capabilities. Best Western continues to set 

industry records regarding awards and accolades, including 66 percent of the brand’s North American 

hotels earning a TripAdvisor® Certificate of Excellence award in 2018, Business Travel News® ranking 

Best Western Plus and Best Western number one in upper-mid-price and mid-price hotel brands, and 

Fast Company honoring Best Western Hotels & Resorts with a spot in the Top 10 Most Innovative 

Companies in the Augmented Reality/Virtual Reality category. Best Western has also won nine 

consecutive AAA®/CAA® Lodging Partner of the Year awards, recognizing the brand’s commitment to 

providing exceptional service and great value to AAA/CAA’s nearly 58 million members in the U.S. and 

Canada. Best Western-branded hotels were top ranked in J.D. Power’s 2017 North America Hotel Guest 

Satisfaction Index Study – ranking first in breakfast (food and beverage category) for midscale; and 

second in overall guest satisfaction. Over 35 million travelers are members of the brand’s award-winning 

loyalty program Best Western Rewards®, one of the few programs in which members earn points that 

never expire and can be redeemed at any Best Western-branded hotel worldwide. Best Western’s 

partnerships with AAA/CAA and Google® Street View provide travelers with exciting ways to interact 

with the brand. Through its partnership with Google Street View, Best Western is the first major 

company of its size and scale to launch a virtual reality experience for customers, setting a new industry 

standard and reinventing how guests view hotels.  

* All Best Western and SureStay-branded hotels are independently owned and operated. 

* Numbers are approximate, may fluctuate, and include hotels currently in the development pipeline. 
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