




“If a brand doesn’t have an emotional effect on us, we don’t want to find 

out more about it - and we definitely don’t trust it. A brand has to have an 

emotional impact or the consumer won’t care.” *

*Quote by Patrice Laubignat in “Tout Savoir 

Sur Le Marketing Émotionnel” (All About 

Emotional Marketing), Éditions Kawa
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B&B HÔTELS

INNOVATIVE
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DIFFUSION



The press to 
establish the 

brand’s  creative 
identity and to 
create value

The digital world 
to qualify the 

relationship with 
the brand and to 

generate 
business 

The radio as a local media 
source and for 

communications during the 
holidays 
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RESULTS



+12% 
in revenue vs N-1

+8% 
in revenue vs N-1



VIDEOS



https://www.youtube.com/watch?v=m71LQgVoGUkhttps://www.youtube.com/watch?v=SHtHIEa9AB8

https://www.youtube.com/watch?v=m71LQgVoGUk
https://www.youtube.com/watch?v=SHtHIEa9AB8


MAKING OFF












